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JBNQA section 28.4 & 28.6 
 

·Provide marketing, booking and promotion services, where 

necessary, for Cree outfitting operations; 

·Provide business, management, accounting and professional 

services, where necessary, for Cree outfitters; 

·Conduct feasibility studies related to establishment or siting of 

individual outfitting facilities or a network of outfitting facilities. 
 
Mission 
 

 To develop and implement a collective vision for a world-class 

sustainable tourism industry in Eeyou Istchee, that is in harmony with 

Cree culture and values, and that involves a partnership among Cree 

communities, institutions and businesses. 

 
 
 



Eeyou Istchee Tourism 

Å22nd Regional Tourism Association 
ÅIncorporated July 3, 2007 
ÅAgreement signed with Ministère du Tourisme 
ÅSimilar mandate to Tourism Baie James 
ÅMember of The Tourism Industry Alliance 



 
 

 

TBJ and EIT are the privileged partners of Tourisme Québec in their respective 
regions regarding the prioritization, development of guidelines and policies and to 
promote tourism in their region. 

 

TBJ and EIT are independent entities bound by protocols with : 

·Tourisme Québec (partnership agreement for operation, accommodation tax, 
ADN 49 for marketing); 

·Canada Economic Development (marketing); 

·Ministère de ƭΩ;ŎƻƴƻƳƛŜ, de ƭΩLƴƴƻǾŀǘƛƻƴ et de ƭΩ9ȄǇƻǊǘŀǘƛƻƴ (ACCORD cluster). 

Mandates include: 

·Product development 

·Marketing and promotion 

·Tourism information and reception 

 



1. COTA and EIT have different mandates and 
work  together to provide programs and 
service to Cree beneficiaries and members. 
 

2. The ability to partner with other entities 
both national and provincial, Cree and 
Jamesien, and our communities and 
entrepreneurs, has led to a strong base and 
a better understanding of each others 
needs. 
 

3. By leveraging core funding and partnering 
with various entities we are able to 
develop more projects to assist the overall 
tourism industry in Eeyou Istchee Baie-
James.  

Development Approach 



EEYOU ISTCHEE BAIE-JAMES 
Tourism Information and Reception / HR 

1. Tourism Information and Reception - Joanik Linteau 

2. Coordinator of HR and Training ς Audrey Perreault 

3. Joint Committee : Cree ς Jamesien  

4. 2015 Recommendations and next steps for Eeyou Istchee Baie-James Reception 

5. 2016-2020 Action Plan for the Development of the Human Resources of Eeyou Istchee 

Baie-James's Tourism Industry 

6. Tourism reception training for  
both Cree and Jamesien:  
üMay 2016: 23 participants  
üMay 2017: 12 participants 

 



Marketing and Promotion 
 

1. Marketing Coordinator for Eeyou Istchee Tourism & 
Tourisme Baie-James : Vacant 

2. Marketing Agent for Eeyou Istchee Tourism : Victoria 
Crowe 

 

· Intra-Quebec and outside of Québec co-op marketing programs 
in partnership with Tourisme Baie-James and Eeyou Istchee 
Tourism, Tourisme Québec and Canada Economic Development  

 
3. Digital Animator for Eeyou Istchee Tourism & Tourisme 

Baie-James : Angel Mianscum 
4. Coordinator of Communications for Eeyou Istchee Tourism 

& Tourisme Baie-James: Vacant 
 

 




